Additional file 3. Coding tree for thematic analysis 
Major interpretative themes for thematic analysis (objective 1 – 3)


Codes pertaining to attitudes related to specific nudge strategies or specific messaging (objective 4)
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Autonomy and informed decisions


Age-tailored and early approaches needed to change eating behaviours (Staff)


Adolescents’ taste preferences and valuing of predictability


Children are fussy (especially in relation to F&V), children value predictability (Both)


Autonomy and informed decisions important for teens (Both)


Beliefs about who is responsible for health and diet, beliefs about self-control (Adolescents)


Children as unknowledgeable about nutrition (Staff)


Responsibility for children's diets and health (Staff)


Children are resistant to healthy food or interventions (the battle) (Staff)


Children prioritise taste, Children dislike fruit and veg (Both)


Tastes are difficult to change (Staff)


Value for money


Children's food choices are in part driven by pricing (Staff)


Children want to feel full (Adolescents)


Pricing, children like getting more for less (Adolescents)


Food and drink presentation


Presentation and food aesthetic important (Adolescents)


Lunchtime is about more than just food


Children's food choices are in part driven by speed and convenience (Both)


Lunchtime is about more than just food (Staff)


Positioning and visibility of food items has an influence (Both)


Canteen-based barriers to a healthy school lunch


Caterers need to balance healthy eating with several other competing factors (Staff)


Dining room environment as a barrier to healthy eating (Both)


Time allocated to lunch service as a barrier to healthy eating (Both)


Competing influences


Beliefs about school food vs food available in the local environment (Both)


Every school is different (Staff)


Views on how school food is supported, monitored and regulated (Staff)


Broader influences upon healthy eating that are beyond the school's control













Nudge strategies


Children value a large choice or range of foods and drinks (Adolescents)


Healthy eating messages


A healthy meal provides fuel for learning (Adolescents)


Behavioural issues are a concern for implementing nudge strategies (Both)


School food requires partnership between children, parents school and caterers Staff


Behavioural issues are a concern for implementing nudge strategies (Both)


Children are good with, like and are engaged by technology (Both)


Children want to feel full (Adolescents)


Food can affect your mood and self-image (Adolescents)


Healthy eating is about balance, no food is bad (Adolescents)


Strong sense of fairness, wish to avoid stigmatising (Adolescents)


The types of messages that appeal to adolescents (Adolescents)


There is pressure to 'be like everyone else' (Adolescents)


